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Awards and Achievements
Prof. Vijaya Dixit was awarded AIMS-Jaipuria Outstanding
Young Woman Management Researcher Award during the
18th AIMS International Conference on Management on 5th
March 2021.

Prof. Rohit Kumar was invited as an alumni representative
in the Academic Council of IIHMR University, Jaipur on
February 08, 2021.
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Research and Publications
Journal Articles

Prof. Naresh Gopal
Gopal, N., Mateti, R. S., Nguyen, D., & Vasudevan, G. (2021). Taxes, mispricing, or the
agency cost of managerial discretion? Evidence from corporation to REIT conversions.
Review of Pacific Basin Financial Markets and Policies, 24(1), 2150007-1-35.
https://doi.org/10.1142/S0219091521500077

Abstract
We study the effect of change in the organizational structure from a corporation to a real
estate investment trust (REIT) on the firm value. Changing the organizational structure
from a corporation to a REIT could result in an increase in the firm value, and some
companies may be motivated to change their organizational structure because of this. We
examine three possible sources of gains in the firm value from such a change in the
organizational structure. They are the potential tax savings, reduction in agency costs of
managerial discretion, and increase in the price multiples after the conversion. We examine
the changes in the firm value of firms that announce conversion to a REIT during 1990–
2016. We find that the announcement period returns are positive and strongly significant.
Consistent with the tax hypothesis, the announcement period returns are positively related
to the effective tax rate of the sample firms. Consistent with the managerial discretion
hypothesis, the announcement period returns are positively related to the level of free cash
flow of low growth firms. Consistent with the mis-valuation hypothesis, the announcement
period returns are higher when REIT valuations are higher relative to the sample firms.
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Prof. Pradip Kumar Bala, Prof.
Shilpee A Dasgupta

Shibashish Chakraborty, Prof.

Ray, A., Bala, P. K., Chakraborty, S., & Dasgupta, S. A. (2021). Exploring the impact of
different factors on brand equity and intention to take up online courses from e-Learning
platforms. Journal of Retailing and Consumer Services, 59(March), 102351.
https://doi.org/10.1016/j.jretconser.2020.102351

Abstract
Understanding service branding from the customer perspective is helpful for various
organizations to attain a competitive edge and build a strong customer base. This research
work aims to evaluate the various dimensions and constructs that affect brand equity and
user's willingness to undertake courses from various e-Learning providers. Data for the
quantitative study was obtained using a questionnaire-based survey. Analysis of the 378
responses reveals that consumer experience is a strong predictor of both brand meaning
and customer satisfaction. Although brand meaning positively impacts brand equity, brand
awareness demonstrates a negative effect on brand equity. However, brand equity and
customer satisfaction have a significant and positive impact on intention to undertake
courses from online learning platforms. The study concludes with a discussion on different
implications, shortcomings, and directions for future research.
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Prof. Pradip Kumar Bala
Ray, A., Bala, P. K., & Jain, R. (2021). Utilizing emotion scores for improving classifier
performance for predicting customer's intended ratings from social media posts.
Benchmarking: An International Journal. 28(2), 438-464. https://doi.org/10.1108/BIJ-012020-0004

Abstract
Purpose
Social media channels provide an avenue for expressing views about different
services/products. However, unlike merchandise/company websites (where users can post
both reviews and ratings), it is not possible to understand user's ratings for a particular
service-related comment on social media unless explicitly mentioned. Predicting ratings can
be beneficial for service providers and prospective customers. Additionally, predicting
ratings from user-generated content can help in developing vast data sets for recommender
systems utilizing recent data. The aim of this study is to predict ratings more accurately and
enhance the performance of sentiment-based predictors by combining it with the
emotional content of textual data.
Design/methodology/approach
This study had utilized a combination of sentiment and emotion scores to predict the
ratings of Twitter posts (3,509 tweets) in three different contexts, namely, online food
delivery (OFD) services, online travel agencies (OTAs) and online learning (e-learning). A
total of 29,551 reviews were utilized for training and testing purposes.
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Findings
Results of this study indicate accuracies of 58.34%, 57.84% and 100% in cases of e-learning,
OTA and OFD services, respectively. The combination of sentiment and emotion scores
showed an increase in accuracies of 19.41%, 27.83% and 40.20% in cases of e-learning, OFD
and OTA services, respectively.
Practical Implications
Understanding the ratings of social media comments can help both service providers as well
as prospective customers who do not spend much time reading posts but want to
understand the perspectives of others about a particular service/product. Additionally,
predicting ratings of social media comments will help to build databases for recommender
systems in different contexts.
Originality/value
The uniqueness of this study is in utilizing a combination of sentiment and emotion scores
to predict the ratings of tweets related to different online services, namely, e-learning OFD
and OTAs.

06

RACONTEUR - IIM RANCHI NEWSLETTER

Prof. Arnab Adhikari
Majumdar, A., & Adhikari, A. (2021). An integrated TOPSIS-MOORA-based performance
evaluation methodology for the key service providers in sharing economy: case of Airbnb
superhosts.
Benchmarking:
An
International
Journal.
28(2),
600-620.
https://doi.org/10.1108/BIJ-03-2020-0085

Abstract
Purpose
In the context of sharing economy, the superhost program of Airbnb emerges as a
phenomenal success story that has transformed the tourism industry and garnered
humongous popularity. Proper performance evaluation and classification of the superhosts
are crucial to incentivize superhosts to maintain higher service quality. The main objective
of this paper is to design an integrated multicriteria decision-making (MCDM) methodbased performance evaluation and classification framework for the superhosts of Airbnb
and to study the variation in various contextual factors such as price, number of listings and
cancelation policy across the superhosts.
Design/methodology/approach
This work considers three weighting techniques, mean, entropy and CRITIC-based methods
to determine the weights of factors. For each of the weighting techniques, an integrated
TOPSIS-MOORA-based performance evaluation method and classification framework have
been developed. The proposed methodology has been applied for the performance
evaluation of the superhosts (7,308) of New York City using real data from Airbnb.
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Findings
From the perspective of performance evaluation, the importance of devising an integrated
methodology instead of adopting a single approach has been highlighted using a
nonparametric Wilcoxon signed-rank test. As per the context-specific findings, it has been
observed that the price and the number of listings are the highest for the superhosts in the
topmost category.
Practical Implications
The proposed methodology facilitates the design of a leaderboard to motivate service
providers to perform better. Also, it can be applicable in other accommodation-sharing
economy platforms and ride-sharing platforms.
Originality/value
This is the first work that proposes a performance evaluation and classification framework
for the service providers of the sharing economy in the context of tourism industry.
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Prof. T Sai Vijay
Gupta, P., Prashar, S., Vijay, T. S., & Parsad, C. (2021). Examining the influence of
antecedents of continuous intention to use an informational app: the role of perceived
usefulness and perceived ease of use. International Journal of Business Information
Systems, 36(2), 270-287. https://doi.org/10.1504/IJBIS.2021.112829

Abstract
The 4G revolution has enhanced smartphone penetration by 21.3%. Subsequently, the rapid
expansion of different categories of mobile applications has changed the way consumers
think, exchange information, shop, play games, and connect socially. This study, based on
information mobile applications (apps), aims to predict and identify the specific antecedents
that influence consumers to use an information app on a continuous basis, with the
mediating effects of perceived usefulness and ease of use. Using structural equation
modelling, causal analysis found relationships between perceived usefulness and
interactivity and between perceived ease of use and information quality, system quality, and
interactivity. Moreover, both mediating variables lead to continuous intention to use the
app. The paper concludes with practical implications for m-commerce users.
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Prof. Angshuman Hazarika
Hazarika, A., & Bhardwaj, K. (2021). Investor-state arbitration is dead: long live investorstate arbitration in India. Indian Journal of Arbitration Law, 9(2), 91-115.
http://ijal.in/sites/default/files/Vol9Issue2/5_Investor_State_Arbitration_is_Dead_Long_Li
ve_Investor_State_Arbitration_in_India-AngshumanHazarika_KirtiBhardwaj.pdf

Abstract
Investor-State arbitration has been presented as an undesirable consequence of bilateral
investment treaties [“BIT”], and States have gone to the extent of terminating their BITs to
escape from it. India is no exception to this phenomenon – having terminated the bulk of
its BITs after the award passed in White Industries Australia Ltd. v. Republic of India
[“White Industries”]. These terminated treaties have been sought to be replaced by a new
generation of BITs, which are to be signed on the basis of a new Model Indian BIT released
in 2015. This article seeks to evaluate whether the termination of these BITs has been a
favourable development, and how successful India has been in its aim to replace them. The
article also suggests pathways to deal with potential claims that may arise from the sunset
clauses of terminated BITs and alternatives to ensure continued investor protection in the
absence of BITs, with an aim to promote foreign investment.
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Prof. Naresh Gopal
Murali, S., Thiyagarajan, S., & Gopal, N. (2021). Oil prices and stock market interplay in
Dubai.
International
Journal
of
Management
Practice,
14(1),
107-127.
https://doi.org/10.1504/IJMP.2021.111773

Abstract
This study examines the relationship between Dubai Financial Market General Index
(DFMGI) and two important crude oil price indices, West Texas Intermediate (WTI) and
Brent. Granger causality tests followed by a robustness check using the vector
autoregression model are run on daily logarithmic returns of the variables during the
period 2008-2015 with particular attention paid to two quarters before, during, and after the
two major oil price crashes during the period (in 2008 and in 2014). The results show that
DFMGI is affected by crude oil prices only during periods of low oil prices. Furthermore,
Dubai Financial Market is affected by WTI prices rather than Brent prices. The study also
reveals that WTI spot prices cause Brent spot prices.
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Prof. Shibashish Chakraborty
Sankaran, R., & Chakraborty, S. (2021). Why customers make mobile payments? Applying a
means-end chain approach. Marketing Intelligence & Planning. 39(1), 109-124.
https://doi.org/10.1108/MIP-12-2019-0622

Abstract
Purpose
This study aims to explore the motivational factors (or value components) using a
consumer-centric view to enable consumer make mobile payments (mPayments).
Design/methodology/approach
Means-end chain (MEC) theory, an exploratory approach was employed to understand
personally relevant reasons for consumer use mPayments in India. In addition, the MEC
phenomenon was investigated by examining the relationships among the three layers
Attribute-Consequence-Value (A-C-V).
Findings
The study revealed the most important attribute to be handling money, followed by ease of
use (consequence) and convenience as value. There was a wider recognition and penetration
for acceptance of mPayments in smaller amounts or micro-payments with vendors,
specifically in urban cities.
Originality/value
This research is the first of its kind wherein the concept of MEC has been utilized to
evaluate why consumers make mPayments and demonstrate a novel approach to explore
consumer insight into this domain.
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Prof. Tata Sai Vijay
Gupta, P., Prashar, S., Parsad, C., & Vijay, T. S. (2021). Role of Shopping App Attributes in
Creating Urges for Impulse Buying: An Empirical Investigation Using SEM and Neural
Network Technique. Journal of Electronic Commerce in Organizations, 19(1), 43-64.
https://doi.org/10.4018/JECO.2021010103

Abstract
With high speed internet, the retailers are continually engaged in upgrading mobile apps
that facilitate shoppers in shopping anywhere-anytime and arousing their sudden urges to
buy impulsively. The present study endeavors to decipher the antecedents of mobile appbased impulsive buying behavior and determining their relative significance in triggering
impulsive urges. Using structural equation modeling, causal analysis was undertaken to
identify the role of effort expectancy, price and discounts, atmosphere and layout of app,
and user experience and satisfaction in creating impulsive buying intentions. It was
observed that price and discounts and user experience didn't have any influence in stirring
the consumer for impulsive buying. To determine the relative significance of remaining
four, artificial neural network modeling was undertaken. Effort expectancy was noted to
have highest influence in creating impulsive urges, followed by atmosphere and layout of an
app. User satisfaction had minimum impact. The paper concludes with practical
implications for m-commerce players.
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Prof. Shibashish Chakraborty
Shukla, A., Sivasankaran, N., Singh, P., Kanagaraj, A., & Chakraborty, S. (2021). Do Women
Directors Impact the Risk and Return of Indian Banks? IIM Kozhikode Society &
Management Review, 10(1), 44-65. https://doi.org/10.1177/2277975220938013

Abstract
The purpose of the paper is to investigate whether women directors impact the risk and
return of Indian banks. This study employs panel data models for a sample of 29 Indian
banks that form part of the National Stock Exchange 500 index for the period 2009–2016.
This paper concludes that women directors influence the accounting returns (measured
through Return on Assets) of Indian banks. However, it was found that women directors did
not affect the risks (measured through Equity Beta and gross NPA to Total Assets) of the
sample banks. This paper contributes to the literature and practitioners in several ways. To
the best of the knowledge of the authors, no study has examined the impact of women
directors on the risk and return of banks operating in India. Hence, the findings of this
article have substantial implications both to academia and practitioners.
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Prof. Pradip Kumar Bala
Ray, A., & Bala, P. K. (2021). User-generated content for exploring factors affecting intention
to use travel and food delivery services. International Journal of Hospitality Management,
92(January), 102730. https://doi.org/10.1016/j.ijhm.2020.102730

Abstract
Customer reviews/comments on product-websites and on social-media pages can serve as
great information sources for both customers and service-providers. For exploring the
drivers of usage intention in context of Online-Food-Delivery services (OFDs) and OnlineTravel-Agency services (OTAs), traditional-based (qualitative or quantitative or mixedmethod) approaches may not be enough. This study utilizes a multi-method approach
comprising of both traditional and Natural-Language-Processing (NLP)-based approaches.
This study has captured the emic-perspectives using qualitative semi-structured-interviews
and etic-perspectives using NLP-based analysis of extant literature. The conceptual model
developed from the model of online-decision-making stance, was tested quantitatively
using survey data and by NLP-based approach using online user reviews. The path-model
was tested using Structural-Equation-Modeling (SEM). Results of this study reveal that price
benefits and trust-in-service are major predictors of customer’s usage intention in OFD and
OTA contexts. The study concludes with the various implications, limitations and future
directions.
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Prof. Rekha Singhal
Tambe, S., Patnaik, S., Upadhyay, A. P., Edgaonkar, A., Singhal, R., Bisaria, J., Srivastava, P.,
Dahake, K., Hiralal, M. H., Tofa, D., Telharkar, S., Edlabadkar, V., Dethe, V., & Shekhar, K.
(2021). Assessing the sustainability of bamboo management in central Indian forests. Forests,
Trees and Livelihoods, 30(1), 28-46. https://doi.org/10.1080/14728028.2020.1852975

Abstract
The purpose of this study is to assess the management of bamboo across the gradient of
government and community-managed forests in Maharashtra, a leading Central-Indian
state in decentralized forest governance. Over the last few decades, new right-based
legislations have paved the way for decentralizing forest governance in India. We first
pioneered the multi-stakeholder co-production of criteria and indicators to assess the
sustainability of bamboo management. Following this, the sustainability assessment was
carried out using mixed methods combining vegetation surveys, focus group discussions
and secondary records. We could not detect a significant role of governance in determining
bamboo health across governance systems. Instead, sites with favourable locality and biotic
factors supported a healthy bamboo crop. We found that while government institutions
maximized financial efficiency, community institutions performed better on delivering
livelihood benefits and participatory decision making. We could not find evidence of large
scale over-harvesting in the community-managed forests. On the contrary, less than 5% of
the bamboo potential in these villages was harvested. Traditional bamboo management
across the governance gradient focused largely on production aspects. Graduating to
sustainable bamboo management will require better protection, resource augmentation,
sustainable harvest, enhancing livelihood benefits and creating new bulk markets.
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Research and Publications
Books / Book Chapters

Prof. Pradip Kumar Bala
Ray, A., & Bala, P. K. (2021). Innovative distribution and delivery of food. In: Galanakis, C.M
(ed.) Food Technology Disruptions (pp. 213-246). Academic Press, London.

17

RACONTEUR - IIM RANCHI NEWSLETTER

Research and Publications
Magazine / Newspaper Article

Prof. Amarendu Nandy, Prof. Sayantan Kundu
Roy, D. & Nandy, A. (2021, March 23). Chalking the road ahead for a bad bank. The Hindu
Business Line. https://www.thehindubusinessline.com/opinion/chalking-the-road-aheadfor-a-bad-bank/article34134154.ece
Nandy, A. & Tripathy, A. (2021, Feb 12). Decoding Bare Necessities Index: Move from bare
to basic. Financial Express. https://www.financialexpress.com/opinion/decoding-barenecessities-index-move-from-bare-to-basic/2193046/
Nandy, A. & Kundu, S. (2021, Jan 28). Budget should sustain green shoots of recovery. The
Hindu Business Line. https://www.thehindubusinessline.com/opinion/budget-shouldsustain-green-shoots-of-recovery/article33678203.ece
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Activities and Events
Summer Placements
IIM Ranchi has completed the Summer Placements for its MBA and MBA-HR Programmes
(2020-22). The season has witnessed participation by 134 companies for 329 students (256
and 73 in MBA and MBA-HR respectively). All the students have secured summerinternship assignments through campus recruitment programme except two, who had
secured off-campus internship offers and chose to opt-out from the programme. The
average stipend for the MBA Batch has an increment of approximately 02 per cent over the
previous year and stands at INR 97,502/. Average stipend for the MBA-HR Batch is INR
1,00,694/, which is again higher than the last year. The average stipend for the top 25 per
cent of the MBA Batch is INR 1,96,950/ and that for the MBA-HR Batch is INR 1,93,071/.
The increment in the batch size for MBA programme 2020-22 is 25.12 per cent compared to
that of previous batch.
Internships broadly cover the functional areas of Sales & Marketing, Finance, Operations &
General Management, IT & Analytics, Strategy & Consulting, and Human Resource
Management. Of these, the students of MBA have been offered diverse roles in Business
Development and Strategy, Campaign Management, Equity Research, Corporate Finance,
Supply Chain Management, Operations Analytics, Strategic Sourcing, Product Analyst and
Business Analyst, among many others. For the MBA-HR Batch, internships are in the
domains of Industrial Relations, HR Consultancy, HR Analytics, Talent Acquisition, and HR
Generalist.
Legacy recruiters including Aditya Birla Capital, Asian Paints, Britannia, Capgemini,
Cognizant, Cummins, DE Shaw, Deloitte, Emami Agrotech, Flipkart, Google, ICICI Bank, JP
Morgan & Chase, L&T, LatentView Analytics, ICICI Lombard, Samsung, SIDBI, Tata Steel,
Titan, UltraTech, Volvo, Wipro CCL, Yes Bank and many more have continued their faith in
IIM Ranchi. In addition to these prominent recruiters, the trust of corporates in IIM
Ranchi’s talent has been strengthened with 93 first-time recruiters associating with the
Institute. Organizations like, Aviva India, BPCL, Cisco, DCM Shriram, Epik InDifi, IMF
Sureti, Jio Saavn, Lubrizol, Noon Academy, Pahal Financial Services, Red Fort Capital, Tata
Steel Long Products, Trariti Consulting and the likes have recruited students of IIM Ranchi
for the first time for their summer internship programmes.
The persistent credence exhibited by the recruiters is a testimony of the values of honesty,
hard work and humility ingrained in the Institute, and the relentless efforts of all
stakeholders including recruiters, faculty members, alumni, students, staff and Placement
Committee of the Institute.
The uncertainties posed by pandemic could not deter the spirit of IIM Ranchi on its journey
towards excellence and we take pride in the determination shown by every stakeholder
throughout the summer internship programme in accomplishing the feat.
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Journal for Management Studies
IIM Ranchi decides to start a journal titled as ‘IIM Ranchi Journal of Management Studies’ with
reputed publication house ‘Emerald Publishing, U.K’.
This journal will be a bi-annual international journal for publishing the finest peerreviewed, original research in all fields of management. The first issue will be launched out
on January 2022.
The Director of IIM Ranchi, Prof. Shailendra Singh who is also the Editor-in-Chief for the
journal has informed that “This journal would provide a forum for the discussion on the
present condition, opportunities, challenges and issues concerning the management-related
fields. The IIM Ranchi Journal of Management Studies will be aimed not only at students,
researchers, and practitioners but at anyone concerned with the management-related
issues”.
The editorial board comprises of many esteemed faculty members like Prof Jagdish Seth,
(Charles H. Kellstadt Professor of Marketing at the Goizueta Business School of Emory
University, USA), Prof. Suprateek Sarker, (Professor in IT, University of Virginia, USA), Prof.
Amiyatosh Purnanadam, (Michael Stark Professor of Finance, Ross School of Business,
University of Michigan, USA), Prof. M K Tiwari, (Director, NITIE, Mumbai, and many other
distinguished faculty members).
Call for papers will be announced shortly.

Integrated Programme in Management from 2021
The Integrated Programme in Management (IPM) of IIM Ranchi is a full-time 5-year
blended course of business studies from undergraduate to postgraduate level (Integrated
BBA-MBA). Students will be awarded a Master of Business Administration (MBA) degree at
the end of the programme. Admission to the programme will be based on SAT exam scores,
a written ability test, a personal interview, and overall academic performance at the
secondary and the higher secondary levels.
Students admitted to this program will get a longer duration to develop their practical
leadership and managerial skills. They will be exposed to rigorous coursework within a
caring environment that places equal importance on learning and development and student
well-being. The curriculum has been deliberately prepared to balance cognitive
development with cultural growth by engaging students both in and outside the classroom.
The program has been designed to provide a multidisciplinary foundation borrowing from
humanities, social sciences, arts and sciences. The cross-disciplinary business core of the
program builds on such a foundation. It comprehensively covers subjects from
management, marketing, accounting, finance, economics, information systems, data
science, and strategic management. Lectures, classroom discussions, experiential lessons,
case analyses, simulations, group projects, internships, and mentorships create a learning
environment that is active and immersive. Additionally, the program offers several life-skill
courses that focus on their holistic development as professionally and socially responsible
individuals. Students will get the opportunity to learn and grow in a premier business school
and develop skills that send signals to the marketplace.
20
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Winter School
The Atal Bihari Vajpayee Centre for Leadership, Policy and Governance, IIM Ranchi
inaugurated Winter School 2021. This event was conducted for 5 days, 19th-23rd January
2021 and the topic for the event was Leadership, Policy and Governance.
Prof. Shailendra Singh, Director, IIM Ranchi welcomed the chief guest, faculty and
participants connected both online and offline mode. He said that,” The winter school 2021
will be eventful and interactive and will help in imparting knowledge related to leadership,
policy and governance.” He further wished good luck to all the participants.
The event was graced by the Shri. Madhukar Gupta, Ex IAS Officer and CSR Expert,
Additional Chief Secretary, Government of Rajasthan as the Chief Guest. He said that, “The
first and foremost thing to do is to understand the one’s purpose and potential in life.
Anything is achievable in life if we put our strategy and hard work in the right direction.” He
also quoted Bill Gates and said,” He is not famous for Microsoft but he is known for his
philanthrophic activities which he performs as the Chairman, of the Bill Gates foundation.”.
He further added that Atal Bihari Vajpayee Centre for Leadership, Policy and Governance
provides a platform for sharing and creation of Knowledge. Learning has to be followed by
hardwork and practical knowledge.
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Parakram Divas
IIM Ranchi celebrated Parakram Divas on the occasion of Birth Anniversary of Netaji
Subash Chandra Bose on 23.01.2021. He was Indian revolutionary prominent in the
independence movement against British rule of India. He also led an Indian national force
from abroad against the Western powers during World War II. Prof. Shailendra Singh,
Director, IIM Ranchi addressed the faculty, students and staff who were present physically
and connected through virtual mode.
Prof.Singh said,” He grew up seeing the photos of Netaji Subhas Chandra Bose and many
other eminent leaders and this has left strong imprints on his mind of the struggle done by
national heroes to make the country free.” He further added that 125th Birth Anniversary of
Netaji Subhas Chandra Bose reminds us about the sacrifices made by him and to remember
his contributions we should follow his footsteps and rise above the comfort zones and work
passionately towards the country and countrymen.
Prof. Angshuman Hazarika also delivered a speech and said,” Netaji played a significant role
in North East India during 1938.He came to Assam and stayed in Shillong in 1938. Assam
was undergoing a tough situation where Muslim League would have formed a government
under the leadership of Sadullah but Netaji got successful in maiking his government. Netaji
was regarded as having a more sensitive, sympathetic and nuanced understanding of the
problems of Assam than other national leaders like Maulana Abul Kalam Azad and Nehru. It
should be noted that even then, over 70 years back, Assam faced the pressures of migration
from East Bengal, an issue that continues to haunt it and its neighbouring states, including
West Bengal, today”.
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Sreeja Shambhavi, student of MBA-HR 2020-22 in her speech said, "In the history of India’s
struggle for freedom, one man stands out in all distinctiveness and a class by himself. Netaji
Subhas Chandra Bose is a great son and real icon of India, particularly to the younger
generation, and his life is nothing but a story of service and sacrifice."
Prasun Adak, student of MBA- 2020-22 in his speech said, “Netaji believed in a life of
freedom and struggle. At a time when the chips were down he kept the morale alive with
powerful words like "Give me blood and I will give you freedom" and "Dilli Chalo". Keeping
morale high when the shoulders drop is the trademark of a true leader, a Netaji as he is
known “.

23

RACONTEUR - IIM RANCHI NEWSLETTER

Republic Day Celebration
IIM Ranchi celebrated 72nd Republic Day at its permanent campus on 26.01.2021. Prof.
Shailendra Singh, Director, IIM Ranchi hoisted the National Flag which was followed by the
National Anthem. Prof. Singh addressed the faculty, students and staff who were present
physically and connected through virtual mode. Prof. Singh said, “This day is meant to
thank our defence forces, who are standing rock solid at the border and protecting us. It is
because of them that we can sleep peacefully in our houses. He also administered pledge on
The Fundamental Duties mentioned under Article 51 (A) in the Indian Constitution. The
program ended with cultural programs like patriotic songs and mono act by students.
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Samagam: The Business Talk Series
IIM Ranchi virtually hosted the second season of its Business Talk Series – Samagam,
starting on 28th November 2020, through December and January, and ending on 26th
January 2021. The event was a joint effort by the college's domain-specific clubs, who
invited industry stalwarts, corporate leaders, and experts from their respective domains to
provide the student fraternity with valuable insights on business and management and share
their experiences. A total of 9 clubs namely hosted over 125+ speakers, Finopsis – The
Finance Club, Conundrum – The Consulting Club, Sankriya – The Operations Club,
Marquess – The Marketing Club, E-Cell – The Entrepreneurship Cell, Polynomics – The
Public Policy and Economics SIG, Samarpan – The Social Responsibility Club, Digitalytics –
The Analytics Club and HiRe – The HR Club.
The series of talks were conducted virtually where each speaker shared his/her views,
followed by rounds of Q & A. The sessions provided enriching experiences and life-altering
lessons to the student fraternity and were successfully executed by the aforementioned
student bodies.

25

RACONTEUR - IIM RANCHI NEWSLETTER

Agon-Rush 2021
IIM Ranchi hosted a combined version of its annual Management, Cultural, and Sports fest,
AGON-RUSH, from 5th to7th February 2021. The three-day event stood out in its nature
due to being hosted on a virtual platform. The clubs, committees, and independent bodies
of the institute came forward to put up the biggest and most important event of the year.
They saw tremendous participation from several renowned institutes. More than 10,000
students from top B-Schools across the country attended the events organized during the
fest.
The fest was inaugurated by flagging off Walkathon 2021, organized by UNGC-PRME IIM
Ranchi. The event sought to raise voices for the plight faced by the Trans community
during the Pandemic and promote the notion of equality. Ms. Zainab Patel, Director,
Inclusion and Diversity, KPMG India, was the ceremony's esteemed chief guest. The IIM
Ranchi Fraternity was also encouraged to make donations for the cause, which later
contributed to the Transgender Welfare Equity and Empowerment Trust. UNGC PRME IIM
Ranchi also organized Parividdhi, an on-spot sustainability case competition in partnership
with SBI. Foundation's Youth for India.
With the Pandemic forcing the world to change its ways, the IIM Ranchi fraternity
successfully adapted to the idea of conducting a fest online. Contrary to popular belief, the
lack of physical interaction did not seem to deter the needed enthusiasm and participation.
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Traffic Awareness Session
A traffic awareness session was organised on 15.02.2021 at Indian Institute of Management
Ranchi. Mr. Ajit Peter Dungdung, SP Traffic was the Chief Guest of the event. Mr Dungdung
addressed the Students, Faculty and Staffs of IIM Ranchi, and made them aware about the
traffic rules & regulations and its importance related to road safety.
He also focussed on wearing seat belts while driving four wheelers and wearing helmet
while driving two wheelers. He also focussed on following traffic rules & made us aware
about the strict rules and regulations under the Motor Vehicle Act.
Prof. Shailendra Singh, Director, IIM Ranchi also laid stress on the importance of following
traffic rules and regulations, as safety is of utmost importance.
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Inauguration of Birsa Munda Centre For Tribal Affairs
IIM Ranchi inaugurated Birsa Munda Centre for Tribal Affairs at Suchana Bhawan on
24.02.2021. Birsa Munda Centre for Tribal Affairs" (BMCTA) has been set up to conduct
research and training in the area of tribal development, entrepreneurship and planning,
which can contribute to the tribal culture and context at state as well as the national level.
IIM Ranchi signed MoU with Vikash Bharti Bishunpur and Friends of Tribal Society for the
upliftment of tribal coomunity.IIM Ranchi is established in the state of Jharkhand, a majorly
tribal state, and Centre of Excellence will be a hub of research and training in Tribal Affairs.
Hon'ble Governor of Jharkhand, Smt. Droupadi Murmu inaugurated the Centre virtually
and graced the occasion as the Chief Guest. The Guests of Honour of the event were: Prof.
(Dr.) Ramesh Pandey (Vice-Chancellor – Ranchi University), Padmashree Shri Ashok Bhagat
- Eminent Social Worker & Founder Secretary Vikash Bharti (Bishunpur), Mrs. Namita
Pandya – Vice President of Friends of Tribal Society for Mumbai Chapter and In-charge of
Gramin Ladies Wing of West Zone and Mrs. Rekha Jain – President of Friends of Tribal
Society for Ranchi Chapter.
Prof. Shailendra Singh, Director, IIM Ranchi, welcomed the Chief Guest, Guests of Honour,
Chairman, Board of Governors IIM Ranchi, faculty, student and staff connected physically
and online. He said, "Tribal issues are important because tribal communities are still
considered backward. This center's vision is to become one of the first centers where people
can seek knowledge on tribal issues, income generation, entrepreneurship programs, and
how it can be inculcated in tribal youths. We should give development opportunity to tribal
people to integrate them with society, supporting Atmanirbhar Bharat's concept."
Shri Praveen Shankar Pandya, Chairman, BoG, IIM Ranchi, also addressed on the occasion.
He said, "To bring IIM Ranchi into the top 10 from the top 20, we need to be aware of our
surroundings. IIM Ranchi has been continuously taking challenges for the betterment of
society. There is a need to focus on benefits given to the tribals by the government, and
BMCTA can be the bridge to help and support them".
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Hon'ble Governor of Jharkhand, Smt. Droupadi Murmu, graced the occasion as the Chief
Guest. She appreciated IIM Ranchi for BMCTA and keeping the values of India in mind
while guiding students. She said, "It is our responsibility to take tribal values and make
people aware of the cultural heritage of tribes. Students can learn more about the tribal
community through this center. The government would be able to provide more
development to them via this initiative. I hope that IIM Ranchi will ready students for
entrepreneurship development in the state of Jharkhand. Thus, the tribal communities'
development will be preserved, and these initiatives can avoid the extinction of tribes. It will
also help in preserving tribal culture and heritage. We must appreciate the tribal
community and work for their welfare."
Mrs. Rekha Jain – President of Friends of Tribal Society for Ranchi Chapter, appreciated
IIM Ranchi to sign the MOU of Ekal Abhiyaan, which focuses on total integrated village
primary education development. Mrs. Namita Pandya – Vice President of Friends of Tribal
Society for Mumbai Chapter, also highlighted that tribals are being taken care of and
developed for the last 30 years through Ekal Abhiyaan. She also remembered Birsa Munda
for his dedication towards tribal people and society in general.
Shri Ashok Bhagat - Eminent Social Worker & Founder Secretary Vikash Bharti, said that
Vikas Bharti has aimed for India's total development via Research and Technology. He also
mentioned, "We are proud to be associated with IIM Ranchi at the aptest moment.
Sustainable development can be achieved with the help of students, and tribal people are
ready. Jobs will be provided in rural areas with the help of the government."
Prof. Ramesh Pandey, Vice-Chancellor – Ranchi University, mentioned that Jharkhand is
the launchpad for all programs of tribal development. According to him, the MoU will pave
the way for tribal growth and integrated development of tribals and the nation together. He
also thanked Smt. Murmu Ji and others involved on behalf of Ranchi University and
expressed his desire to work on "Sabka Saath, Sabka Vikas."
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Closing ceremony of Women’s Week
IIM Ranchi celebrated Closing Ceremony of Women’s Week on the occasion of
International Woman’s Day.
The Guests of Honour of the event were: Prof. Virajanand Varma, Prof. Shilpee A Dasgupta,
Prof. Divya Aggarwal and Prof Vijaya Dixit.
Prof. Shailendra Singh, Director, IIM Ranchi, said, “Women are considered the epitome of
power, and we worship the goddess in them. We have tried to recognize female
contribution for a long time, and today, in this era, it is being recognised more than ever.
The compulsory seats for women in the institutions, jobs, etc., provides a platform to them
to make the world hear their voice, and the quality of discussion and contribution also
increases with gender diversity. The need for the hour is to support each other and every
gender and provide equal opportunities to everyone.”
Gender sensitisation committee briefly described the purview of their work throughout the
year, comprising a visit to Rasabeda village whereby an awareness session was organised to
make all the women aware of menstrual hygiene and sanitation. An awareness session was
taken by Ms. Shaili Chopra from SheThePeople.TV. Moreover, it is pertinent to highlight
that the gender committee is about gender equality. We celebrate every gender.
Prof. Virajanand Varma said, “The female in my life is extremely special to me for the roles
that they played respectively. It gives a feeling of introspection when we see the struggle of
females for equality. The gender pay gap has 35% of the difference in India for comparable
jobs between males and females, and as the pay goes up, the difference begins to increase.
There is also a need for reflection as India stands in the 112th position out of 150 countries in
the gender pay gap.”
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Prof. Divya Aggarwal said, “If you educate a man, you educate a person, but if you educate a
woman, you educate the entire generation. The vision of women's day and the essence of
celebrating it is when we start seeing women as performing various roles because we are
more than capable of doing it.”

Prof. Vijaya Dixit said, “Girls with ambition become woman with vision. Progress of woman
ensures progress of all. All women have to support other women so that they can also live
their dreams.”
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IIM Ranchi enters into an MoU with AIIMS, Deoghar
IIM Ranchi has entered into an MoU with All India Institute of Medical Sciences, Deoghar
on March 26. 2021. This MoU is for cooperation in education, research and service field for
developing colloborative arrangement, wherby the Institutions may participate in
collaborative teaching, training, research and other agreed activities to further enhance
relationship between two Institutions.
The MoU aims to promote exchange in the areas of health, education, management,
research and service.
Signed copies of MoU was exchanged between Prof. Shailendra Singh, Director, IIM Ranchi
and Prof. Saurabh Varshney, Executive Director & CEO of AIIMS, Deoghar. Prof. P.K Bala
and Prof. Rohit Kumar were also present on the occasion.

32

RACONTEUR - IIM RANCHI NEWSLETTER

Saraswati Pooja
Saraswati Pooja was organized at campus with students present at the hostel bowing to Maa
Saraswati. The prayers were enchanted along with the distribution of sweets and prasad
from the ceremony. The mindful and beautiful event took place while ensuring that covid
guidelines were maintained and adhered to. The blissful evening was then parted with the
pictures of the idol and with the people present there as a token of memory.
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Holika Dahan
IIM Ranchi celebrated Holika Dehan on 28th March 2021 while strictly observing all Covidrelated measures in its Khelgaon Hostel Campus at around 7:30 pm. On the eve of Holi,
after sunset, the pyre was lit, signifying Holika Dahan. The ritual symbolized the victory of
good over evil. A few students also performed a parikrama of the Dahan and offered
Havana Samagri to the fire. The small crowd dispersed after celebrating the holy day and
clicking a few pictures.
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Alumni Speak
Snigdh Kumar Jha, Batch of 2013-15
Senior Consultant, PWC India
Since I graduated from IIM Ranchi in 2015, it has become an essential
component of my identity. In my profession as a consultant, I constantly
have to navigate complex situations within my organization and in
relationship with client firms. The skills & expertise gained in the institute
provides me the confidence to excel in these situations and the
prominence of the institute lends an authenticity & credibility to my
profile. I am thankful to have been a part of IIM Ranchi and I hope it will
continue to develop future leaders.

Meghna Saxena, 2013-15 Batch
Sr. HRBP- Target
The faculty cares passionately about what they teach, the varied case study
work, and the cohort style learning environment facilitates growth
mindset and business application. I am glad that I had decided to pursue
my degree from IIM Ranchi and appreciate all the opportunities it has
rendered.

Snehil Agrawal, 2014-16 Batch
Strategist, Google
My experience in college taught me to think beyond grades, and look for
practical applications of things. Stepping out of the comfort zone is key to
overall growth.

Abdul Wahid Khan, 2014-16 Batch
FPM, IIM Indore
The days in IIM Ranchi were the most fun-filled days of my life. The
academic rigour and the faculty, the extra-curricular competitions and the
Student Body activities used to allow us to channelise our energies well
and teach us the applicability of everything we would learn.
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IIM Ranchi in News
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